
 

 
 
 
 
 

Job Title: Google Ads & Performance Marketing Manager (Paid Media) 
 

Company - Digishot Technologies Pvt. Ltd. 

Location: JMD Megapolis, Sector-48, Gurgaon (Work from Office) 

Experience Required: 4–6 years 

Employment Type: Full-time (On-site) 

Industry Preference: Digital Marketing Agency (Preferred) 

Working Days: 5.5 (Mon-Sat), Alternate Saturdays Off 

 

Job Overview: 
 

We are looking for a Google Ads & Performance Marketing Manager to join our team and lead 

paid media campaigns that deliver measurable results. 

 

Key Responsibilities: 
 

 Lead project execution across clients and practice teams 

 Plan, execute, and optimize paid media campaigns across Google Ads, YouTube, Display, 
and Shopping Ads. 

 Manage and optimize campaigns across other channels such as Meta Ads 
(Facebook/Instagram), LinkedIn Ads, and other platforms. 

 Conduct keyword research, competitor analysis, and audience segmentation to ensure 
maximum ROI. 

 Monitor daily campaign performance, analyze data, and prepare detailed performance 
reports. 

 Managing campaign budgets & optimize the ROI 

 Work closely with the creative and content teams to develop ad creatives, landing pages, 
and A/B testing strategies. 

 Implement conversion tracking, remarketing campaigns, and audience-building 
strategies. 

 Stay updated with the latest digital marketing trends, tools, and best practices. 

 Ensure campaigns meet performance goals (CPA, ROAS, CTR, CPL, etc.) and align with 
client objectives. 

 Develop higher-level client communication and account strategy, including account 
launch strategy, long-term campaign management, and growth/scaling strategy 

 Prepare pitches/reports for the sales team 

 Develop forecasting reports for prospective clients and show them ROI.



 

 
 
 
 
 

Required Skills & Qualifications: 
 

 Proven experience in managing Google Ads & Paid Media campaigns with a strong ROI 
track record. 

 Solid knowledge of PPC, SEM, Display, Video, and Remarketing strategies. 

 Hands-on experience with Google Analytics, Google Tag Manager, and other reporting 
tools. 

 Strong analytical and problem-solving skills with the ability to translate data into insights. 

 Experience with budget management, bidding strategies, and scaling campaigns. 

 Excellent communication and project management skills. 

 Google Ads certification is a plus. 

 Knowledge of SEO and overall digital marketing ecosystem is desirable. 
 

What We Offer: 
 

 Competitive salary and performance-based incentives. 

 Opportunity to work with diverse clients and industries. 

 A collaborative and innovative work environment. 

 Continuous learning and growth opportunities. 


